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Communication
agency
Idealogy

2022 - 2023

Idealogy is a communication agency specializing in the
fields of printing, digital, strategy and many more. | had
the privilege of collaborating with Idealogy as a graphic
designer and illustrator, an experience which gave me
the opportunity to develop my expertise in this field and
to design a wide range of creative projects adapted to
various communication media.



The problem:

Reduce the number of calls
from Fund tenants.

The solution: @

A physical and digital “Tenant’s Guide”
containing essential information,
accessible 24/7!

Tenant’'s Guide

Fonds du Logement Bruxellois (Brussels Housing Fund)

Reflection with the client

Flyers, factsheets,
brochures

Layout
lllustrations
Infographics
Calendar

The Housing Fund supports Brussels residents with the aim
of facilitating access to housing for all, in particular through
the sale and rental of housing. The Tenant's Guide project
(Guide du locataire in french) consists of multiple supports such
as an explanatory booklet on the responsibilities of the tenant
and the Fund, a calendar with seasonal advice, informative
leaflets, and even illustrated maintenance factsheets.




INCENDIE

QUE FAIRE EN CAS D'INCENDIE ?

Lors de la phase de naissance du feu :

« Débrancher, couper Falimentation de fappareil
qui commence & fumer.

Lors de la phase de croissance de lincendie

« Utiiser un extincteur si disponible ou un linge
humide a placer sur le feu

« Ne jamais verser de I'eau sur de I'huile en feu.

+ Fermer toutes les portes et fen
pour éviter les courants dair

« Appeler au plus vite les pompie

« Fermer si possible les vannes d

Lors de la phase de propagation

« Sil 'y a pas de fumée dans la ¢
quitter limmeuble par la voie I:
(plan d'évacuation) en appliqua
humide devant son nez et sa bt

4=

« Silyade la fumée dans la cage
fermer portes et fenétres, restc
placer un linge mouillé au bas ¢
déviter que la fumée et les flan

« Approcher d'une fenétre et sigr
sa présence en attendant l'arriv

QUAND PURGER SES RADIATEURS ? » Avant la remise en ro

+ Quand un radiateur f
chauffe pas de facon

FICHES ENTRETIEN

Pour purger vos radiateurs (en faire sortir Uair), il vous faut :

Une clé & purge (ou un tournevis) Un chiffon

o comMENT FAIRE? P

1 Tournezlentement la clé dans la vanne
du radiateur dans le sens contraire des
aiguilles d'une montre afin de laisser
sortir fair.

2 Laissez la vanne ouverte pour faire
sortir Fair jusqua ce quil y ait un léger
filet dreau puis ferme?z.




How to differentiate CHIP
from other connected
lockers?

A young and visible visual identity, united
by the symbol of the path (link between
those who send and those who receive).

9, B

CLICK & =)
COLLECT
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CHIP

Connected lockers in Geneva

CHIP is an entrepreneurial project that aims to reduce the
environmental impact of deliveries and promote local
commerce by providing the population with connected lockers.
CHIP's visual identity reflects the ambitions of the project
through its bright colors and dynamic shapes. The creation of
a graphic charter made it possible to lay the foundations of
communication and produce numerous supports such as the
locker appearance design, posters, posts and animated stories
for social media.



e cnip  Des casiers

Recevez et expédiez des colis dans

co n n ecté s des casiers sécurisés accessibles 24/7

° Déposez vos affaires et récupérez les
plus tard. Vous pouvez aussi donner
le code de retrait & une autre personne
14 l Récupérez des produits déposés
H en Click & Collect par les commerces

du quartier

Ro,

Jardins familiaux

=

Découvrez le réseau !
CHIP sur wechip.ch &
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Digital brochures
Graphic style
Layout
lllustrations

Digital euro &
Energy saving tips

EuroCommerce

EuroCommerce is the leading European organization
representing the sales industry. Two illustrated digital brochures
have been created on current themes: one of the brochures
explains the challenges of the arrival of the digital euro and
the other gives advice on simple actions to save and reduce
energy consumption.

2™,
EuroCommerce
-’

BEUC

Tips for consumers

to save energy

and energy costs

EuroCommerce and the European Consumer Organisation
(BEUC) have collected a set of measures and tips for energy
savings in households. Consumers are facing inflation and
economic difficulties due to the energy crisis and we prepared
this list to help consumers reduce their energy costs and
make energy savings in their everyday life. This checklist is
part of a European campaign towards consumers, to guide
and help them in their sustainability transition.

Zero - cost action
Gas heating

+ Reduce room temperature
from 20°C to 19°C

+ Reduce room temperature from
20°C to 19°C and keep heating
on for 1 hour less per day

- Reduce room temperature from
20°C t0 19°C, keep heating on for
15 days less a year and for 1 hour
less per day

+  Use installed heat pumps
(generally used for cooling)
instead of gas boilers also for
heating

Shower

+ Take a shower of 5 minutes
instead of one of 7 minutes - gas
boiler / 300 shower/year per 2.3
people per household/temp 33°C

+ Reduce temperature of shower
from 33°C to 30°C (other
assumptions remain the same)

+ Take a shower of 5 minutes
instead of 7 and reduce
temperature to 30°C from 33°C

savings|
fomi

Gals:
aise

1633

13353

15363 (-286%)

4888 (-9%)

18854 (-35%)

Savings/.

15563

17863

19678,

20552

6539

25223



SME Tool

European Data Protection Board

EDPB created the SME Tool with the aim of informing European
companies about data protection and providing them with
tools adapted to their needs. For this, a series of interactive
multiple-choice infographics were prototyped with Adobe XD.
Web pages containing article resources, FAQ and memos have
also been conceptualized.

User Interface

design (1)

Infographics / flowcharts
Social media posts
Tables

lllustrations



2022 Annual Report illustrations

Conseil de I'Environnement (Environment Council)

Visual concepts The Environment Council’'s mission is to formulate opinions on
Style creation environmental matters concerning the Brussels-Capital Region.
lllustrations Around twenty illustrations were produced to visualize the

activities of the Council in their annual report.
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11. EQUIPE DE BRUPARTNERS
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Annual report 2022

Brupartners

Brupartners formulates opinions on matters falling within
regional competences such as the economy, employment,
environment, mobility, etc. The 2022 annual report visualizes the
results through key figures, graphs and infographics. Everything
is accompanied by themaitic illustrations and graphic elements
inspired by the Brupartners logo. Particular attention was paid
to the creation of the team'’s presentation page, which wanted
to be fun and dynamic.

Graphic style
Layout
Infographics
Graphs, tables
lllustrations
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Alumni Europae

European School

Alumni Europae is the association of former students of the
European Schools. It regularly organizes events, seminars and
other activities, allowing the community to maintain links.
A multitude of visuals and materials have been created in the
colors of the European Union, including flyers distributed to
students, banners and posts for social media. The website has
also been reimagined to be consistent with the identity.

User Interface design
(u1) for the website

Layout

Social media posts
Banners
lllustrations
Goodies

23
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Our communty in numbers:

Keep in touch with and meet
like-minded people

Highlighted news

Discover our Alumni & Schola
Europaea merch

25



Highlighted information

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Duis finibus, arcu lacinia
fermentum - sollicitudin, erat ante feugiat
risus, eget efficitur neque augue eu turpis.
Curabitur laoreet pellentesque odio, ut
scelerisque ante luctus quis

Read more here

{m‘gﬁ

Storles

Insert an interesting title here

Lorem ipsum dolor sit amet, consectetur
adipiscing elit

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Duis finibus, arcu lacinia
fermentum sollicitudin, erat ante feugiat
risus, eget efficitur neque augue eu turpis.
Curabitur laoreet pellentesque odio, ut
scelerisque ante luctus quis. Sed lobortis
eulectus id tristique. Nam luctus tellus
vitae ligula lobortis, eget porta nibh
hendrerit.

Read More

Insert an important
announcement here

Lorem ipsum dolor sit amet, consectetur
adipiscing elit.

Lorem ipsum dolor it amet,
consectetur adipiscing elit. Duis finibus,
arcu lacinia fermentum sollicitudin, erat
ante feugiat risus, eget efficitur neque
augue eu turpis. Curabitur laoreet
pellentesque odio, ut scelerisque ante
luctus quis. Sed lobortis eu lectus id
tristique.

Read an

EMEA latest jobs

Insert an interesting title here

Lorem ipsum dolor sit amet, consectetur
adipiscing elit.

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Dus finibus, arcu lacinia
fermentum sollicitudin, erat ante feugiat
risus, eget efficitur neque augue eu turpis.
Curabitur laoreet pellentesque odio, ut
scelerisque ante luctus quis. Sed lobortis
eulectus id tristique. Nam luctus tellus
vitae ligula lobortis, eget porta nibh
hendrerit.

Read More

Insert name or text here

The problem:

How to present several types
of information clearly through

a newsletter?

What is Lorem Ipsum?
Contrary to popular belief, Lorem Ipsum
is not simply random text. It has roots in
apiece of classical Latin literature from
45 BC, making it over 2000 years old
Richard McClintock, a

What is Lorem Ipsum?

Contrary to popular belief, Lorem Ipsum is
not simply random text. It has roots in a
piece of classical Latin lterature from 45
BC, making it over 2000 years old. Richard
McClintock, a

See more —

Lorem ipsum dolor sit amet, consectetur
adipiscing elit.

What is Lorem Ipsum?
Contrary to popular belief, Lorem Ipsum
s not simply random text. It has roots in
a piece of classical Latin literature from
45 BC, making it over 2000 years old.
Richard McClintock, a

( seemore —

What is Lorem Ipsum?
Contrary to popular belief, Lorem Ipsum is
not simply random text. It has roots in a
piece of classical Latin literature from 45
BC, making it over 2000 years old. Richard
McClintock, a

See more —

The solution:

EMEA Now newsletter

Aliaxis

Aliaxis is the global leader in the development and distribution
of piping for construction, infrastructure,
agricultural applications. EMEA Now presents several current
topics from Aliaxis which are sent in the form of a newsletter.
A template was created using Stripo, in order to bring together

all the topics covered.

industrial and

A single flexible template with sections
defined by theme.

Newsletter
Template
Banners
Icons

27
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Annual report 2022/2023

Graphic style
Layout

Europe Direct - University of Luxembourg - C?DH

The Europe Direct University of Luxembourg (ED-UNILU) informs
students, researchers, teachers and the general public on
issues related to the history and current affairs of the European
Union. The annual report has been modernized with the aim of
presenting all information in a clear, attractive and interactive
way, allowing easy access to the resources available on the
website.

29



Internship
at Josworld




Brainstorming concept
Graphic style

Interface concept
for the site

lllustrations

Menu concept
and visit card

Logo

{812

Garsons Uniek

Garsons Uniek is a nomadic collective of table servers with
disabilities. Their goal is to create meeting situations and
social connections between disabled people and restaurant
customers. A previous workshop had made it possible to identify
the values of the collective: keeping an accessible aspect was
important for the creation of their identity. This is made up of
characters in the shape of kitchen objects to represent the
authenticity of the service.

-_—

Garsons Uniek

The problem:
How to create a visual

identity that reflects the
authenticity of the service?

32

The solution: @

An original, inclusive and “color blind
friendly” visual identity

33



Master in Social
Innovation
Design

2019 - 2021
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The problem:

How to highlight the
remarkable trees of Ixelles?

Collaborative project
Graphic style and logo

Interface concept for the
application

Explanatory panels
Design thinking

The solution: @

An open-air urban museum, which
can be discovered through different
routes and fun objects.

Street Museum

Project co-constructed with other master’s students in social
innovation design and the municipality of Ixelles. The project
consisted of carrying out a walk around the remarkable trees of
Ixelles (which are listed in the regional territory inventory) taking
into account the environmental, social and economic needs
of the municipality in order to set up an urban sustainable
development project.

37
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The goal of this project was to revalorize trees as
works of art of nature, before which we marvel.
All this in the context of an open-air urban
museum, with a route that would pass through
several strategic locations in Ixelles. We have
also designed a website which allows citizens
to find all the necessary information such as
different walks, addresses and maps..

39



See U

Collaborative project with the temporary occupation See U
Brussels. It is a flyer created for the neighborhood to promote
See U activities. On the back of the flyer is a simplified and
illustrated See U map to allow visitors to find their way more

Q

40

Collaborative project
Design thinking
Graphic style

Layout

Flyer and map
lllustrations

41
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The problem:

How to promote user
participation tools in visual
communication?

Collaborative project
Graphic style
lllustrations

Interface concept
for the site

Explanatory booklet
and game

Design thinking

The solution: @

A participatory visual communication and
meeting platform for creatives and design
thinking experts.

Humako

Collaborative project with another master’'s student in social
innovation design. Humako allows communication agencies
to create a personalized project journey using combinations
of participation tools. It is also a meeting space for creatives:
agencies, freelancers and design thinking experts can exchange
their experiences and know-how with each other. In addition to
the platform, a game kit is sent to agencies and allows them to
carry out participatory briefings with their clients.

43
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Bachelor in
Graphic design

2016 - 2019

This course offered me the opportunity to
acquire an in-depth understanding of the
theoretical and practical principles of visual
communication. Particular emphasis was
placed on the creation of relevant concepts
and the development of visual identities that
faithfully reflect the values and particularities
of each project.

51
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CALENDRIER

2018/2019

Lyon Opera

Typographic exercise whose aim was to reinvent a visual
identity for the Lyon Opera (progrom, event posters, etc.).
The new identity seeks to give a modern and accessible
appearance. The play of lines and letters of different sizes
refer to the rhythm of the music.

Visual identity
Layout
Brochures
Posters

53
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CNSMD
de Lyon

DIMENSIONS

20.09 2018

-> CONCERT SANDRINE PIAU (54)

- CONCERT SHEHERAZADE (55)

-> HONNEUR AU CLAVECIN (56 / 57)

-> SOIREE DE GALA (58)

-> CHER PAYS DE NOTRE ENFANCE (59)
- HEURE EXQUISE (60)

-> CONCERT DE NOEL (61)

- CHARLOT JOUE EN CONCERT (62 / 63)
- RECITAL FELICITY LOTT (64)

- CONCERT DU NOUVEL AN (65)

-> CONCERT CHEUR DE FEMMES (56 / 67)
- AQUARELA DO BRASIL (68)

-> CONCERT BOLERO (69)

- DEUX TRIOS (70)

- RECITAL KRYSTIAN ZIMERMAN (71)

- LES PERCUSSIONS A L'HONNEUR (72)
- 5+8+9 (73)

~—

CONCERT

v
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Creative concept
lllustrated poster

Poland

A poster that was designed for the Graphic Design Month
competitionin Echirolles, France: the costume worn by the young
girl uses traditional Polish motifs. The sheep is also an important
traditional symbol, especially in mountainous regions.

57
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Game concept and
visual design

Card game
lllustrations

Box and explanatory
booklet

Huiyizi Memory

A card game based on Chinese ideograms, which combine
several ideas to define a word or a concept. The aim of the
game is to find as many correct combinations as possible: for
example, the card representing the brain combined with that of
electricity equals the computer (“electric brain”). This therefore
allows you to become familiar with Chinese culture and writing.

+
I

59



60

Visual identity
Creative concept
Layout

Publications, posters
Business cards
Illustrations

La Kaverne

“La Kaverne” is an imaginary art gallery that exhibits outsider
artists. Like a cave, the place invites their discovery through
exhibitions or publications and allows, in a way, to make the
invisible visible while retaining its authenticity.

61
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“Raw book” is a conceptual gallery publication
that presents the artistic journey and lives of
5 famous outsider artists. There is a mixture of
illustrations, photos of works and biographical
texts.
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Poisson d’Avril

‘Poisson d'avril’ means April's Fool in French and translates
literally as ‘April's fish'. Every card illustrates a discovery hoax
that was spread by media on april I: tomatoes that have cow
DNA, spaghetti that grows on trees and penguins flying to
South America during winter.

Creative concept
Postcards
lllustrations
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Creative concept
Explanatory flyer
Visit card

Logo and illustrations

Vollenbike

Vollenbike is an event centered on cycling which took place in
Saint Gilles. The goal of this project was to reimagine a visual
identity that appeals to the whole family.

67



E-mail: dominykaanciute@gmail.com
Mobile: +32 (0) 478 7129 57
Instagram: @dominyka.anciute


mailto:dominykaanciute%40gmail.com?subject=
https://www.instagram.com/dominyka.anciute/
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