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Thinking about accessibility and ease of use

®

In order to ensure accessibility and inclusivity for diverse audiences
(intergenerational, specific needs, multilingual use), several design
choices were made: print friendly adaptable and editable files,
colour contrast, readable fonts...

Visual identity

Boardgame visuals
(cards, answers and rules
booklets, game board)

Social media visuals
lllustrations
Ready to print

Pillars of the Sea

Ecsite, Mr. Goodfish 3.0 program

Ecsite (Europeon Network of Science Centers and Museums)
is leading the "Mr. Goodfish 3.0" campaign to promote the
sustainable consumption of seafood throughout Europe. To
reach new audiences (teens and adults), the team wanted
a collaborative, engaging, and easily replicable educational
tool: one capable of overcoming language barriers, cultivating
shared learning, and being distributed under an open license
by its partner museums and aquariums.

@ Full game available here to print & play


https://www.mrgoodfish.com/en/resource/pillars-of-the-sea/
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Green European Journal

Green European Foundation

The Green European Journal is Europe’s leading political Layout

ecology magazine. The goal is to spark conversation through Template-based
articles which track political currents and ideas offering fresh publication design
perspectives and frontline analysis. Each edition is tailored

to match the illustrations surrounding the topics (made by

external illustrators) through a diverse color palette.



STEAMULE: Discover
careers in construction

More Than Building

Canva presentation With advances in techniques and technologies, the
and template creation construction industry has been evolving at an exponential rate
in recent years. The types of candidates sought are becoming
increasingly diverse and specialized, and yet the sector is facing
significant labor shortages. More Than Building campaign aims
to fight stereotypes and to highlight the opportunities offered
by large construction companies in Belgium. In order to help
transmit the key messages and statistics to schools, a new
presentation template was created: a playful twist on existing
brand guidelines that speaks to a young audience.

Graphic charter
implementation

lllustrations
Goodies




Wage-Up: Advancing equal pay and
pay transparency across Europe

Layout
Collages
Infographics

European Trade Union Confederation (ETUC)

The European Trade Union Confederation (ETUC) speaks with
a single voice on behalf of European workers, giving them a
stronger say in EU decision-making and in shaping fundamental
social values. The Wage-Up report provides information on the
monitoring, transposition, and implementation of the Directive
on Adequate Minimum Wages across the EU. A series of collages
complements the report, translating its key messages into bold
visuals and strengthening their impact.

Mapping
EQUAL PAY

and Pay Transparency
Laws in the
European Union

Executive summary

Mapping equlpay nd Pay Transparency Laws nth Europaan Uion

Austria

Mapping equal pay and Pay Transparency Laws nth Europaan Uion

Exploring
SYNERGIES

between the Directive
on Adequate Minimum
Wages and the Pay
Transparency Directive

Impact of the Minimum Wage
Directive on the equal pay
framework
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The problem:

How can we help people
understand the complexity of
water management in a fun way?

The solution:

A role-playing game that sparks
discussion about water, agriculture,
and climate change.

®

Comm’un Débat

Ifrée

Ifrée promotes civic engagement through environmental
education with the goal of achieving an ecological and societal
transition. The institute leads the Comm’un Débat project, which
is the result of a collaborative effort with teachers working in
various French schools. The objective was to improve the
existing facilitation tools and make them more appealing to a
younger audience.

Visual design
and layout of
facilitation tools
(guidebook, info
sheets and tools)

lllustrations

Social media
visuals
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A balance between digital accessibility and aesthetics

®

The report was designed according to digital accessibility guidelines, making

it suitable for people with disabilities as well as those experiencing reading
difficulties. This included ensuring sufficient colour contrast, applying appropriate
tags, reading and redistribution orders, adding alternative text to images,
structuring tables and metadata, and optimising the PDF export.

Layout

Template creation
Brand consistency
Digital accessibility
Infographics
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Annual Report 2025

Unia

Unia is an independent, inter-federal public institution that
combats discrimination and promotes equality. The goal was
to create a fresh and engaging look for their latest report, while
balancing their existing visual identity with digital accessibility

requirements.
% Full report available to download here

Table des matiéres
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https://www.unia.be/fr/connaissances-recommandations/rapport-annuel-2025
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Troc & Brol shop
display window

Green European Foundation

Supported by the City of Brussels, Troc & Brol is a community-
focused space that combines donations, reuse, upcycling
workshops, and zero-waste awareness. Located in the heart of
the Marolles neighborhood, the space needed artistic signage
with a strong visual identity—something that would be visible
from a distance, aesthetically pleasing, and reflective of the
values of community and the circular economy. This concept is
expressed through colorful shapes that continuously transform
into everyday objects, illustrating the endless cycle of reuse and
reinvention.

Concept
lllustration
Handmade
typography
Social media
posts

23



24

Natrimoine - The Journal

Layout

Template-based
publication design

Social media posts

of Cultural Heritage

Association des Amis de I'Unesco

Natrimoine is published by the Association des Amis de
I'Unesco, a non-profit organization founded in 1982 to promote
and preserve cultural heritage. After 169 issues of the magazine
‘Les Nouvelles du Patrimoine’, Natrimoine was created: an
inclusive term that brings together nature and our shared
cultural heritage.

Le vitrail a I’S
de ’Art Déco

Un rayonnement international

A répoque de I'Art déco, le vibrail
se réinvente, entre tradition et
modennite. Gréce & fimpuision

de créabeurs audacieux

et de grandes expositions
internationales, il s'affirme comme
un art décoratif majeur, explorant
de nouvelles esthébiques et
slinscrivant dans les grands.
mouvements de son bemps.

Crespin (13921953),
88

Léclat des expositions
internablonales
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Art Déco

La libération de

Gabrielle
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Isabel

Enme questionnant sur comment
évoauier FArt Déco en cete année
anniversaire, me viennent en tébe deux
phobographies de Gabrielle, mon aieule,
sorte de Madame bout-le-monde.

Sur la premiére, de 1906, Gabrielle a
vingb ans. Sur faubre, de 1926, elle en

a quarante. A ses vébements et a sa
coupe, on devine quielle a braversé
fune des plus grandes mutations de
histoire, une métamorphose inotie
dumonde, celle de Gabsby et de la
Gargonne, celle de la vivesse et de la
vibalié. Retour sur une folle décennie,
qui commence avec la fin de la Grande
Guerre e qui se cldbure dans les
affres de la crise financiére de 1929,
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Communication
agency
Idealogy

2022 - 2023

Idealogy is a communication agency specializing in the
fields of printing, digital, strategy and many more. | had
the privilege of collaborating with Idealogy as a graphic
designer and illustrator, an experience which gave me
the opportunity to develop my expertise in this field and
to design a wide range of creative projects adapted to
various communication media.

29



The problem: The solution:

How to differentiate CHIP A young and visible visual identity, united
from other connected by the symbol of the path (link between
lockers? those who send and those who receive).

9, B

CLICK & =)
COLLECT
I :@ 1. L :@
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CHIP

Connected lockers in Geneva

CHIP is an entrepreneurial project that aims to reduce the
environmental impact of deliveries and promote local
commerce by providing the population with connected lockers.
CHIP's visual identity reflects the ambitions of the project
through its bright colors and dynamic shapes. The creation of
a graphic charter made it possible to lay the foundations of
communication and produce numerous supports such as the
locker appearance design, posters, posts and animated stories
for social media.
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e cnip  Des casiers

Recevez et expédiez des colis dans

co n n ecté s des casiers sécurisés accessibles 24/7

° Déposez vos affaires et récupérez les
plus tard. Vous pouvez aussi donner
le code de retrait & une autre personne
14 l Récupérez des produits déposés
H en Click & Collect par les commerces

du quartier

Ro,

Jardins familiaux

=

Découvrez le réseau !
CHIP sur wechip.ch &

© Chemin de IEtang 57
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Digital brochures
Graphic style
Layout
lllustrations

Digital euro &
Energy saving tips

EuroCommerce

EuroCommerce is the leading European organization
representing the sales industry. Two illustrated digital brochures
have been created on current themes: one of the brochures
explains the challenges of the arrival of the digital euro and
the other gives advice on simple actions to save and reduce
energy consumption.

2™,
EuroCommerce
-’

BEUC

Tips for consumers

to save energy

and energy costs

EuroCommerce and the European Consumer Organisation
(BEUC) have collected a set of measures and tips for energy
savings in households. Consumers are facing inflation and
economic difficulties due to the energy crisis and we prepared
this list to help consumers reduce their energy costs and
make energy savings in their everyday life. This checklist is
part of a European campaign towards consumers, to guide
and help them in their sustainability transition.

Zero - cost action
Gas heating

+ Reduce room temperature
from 20°C to 19°C

+ Reduce room temperature from
20°C to 19°C and keep heating
on for 1 hour less per day

- Reduce room temperature from
20°C t0 19°C, keep heating on for
15 days less a year and for 1 hour
less per day

+  Use installed heat pumps
(generally used for cooling)
instead of gas boilers also for
heating

Shower

+ Take a shower of 5 minutes
instead of one of 7 minutes - gas
boiler / 300 shower/year per 2.3
people per household/temp 33°C

+ Reduce temperature of shower
from 33°C to 30°C (other
assumptions remain the same)

+ Take a shower of 5 minutes
instead of 7 and reduce
temperature to 30°C from 33°C

savings|
fomi

Gals:
aise

1633

13353

15363 (-286%)

4888 (-9%)

18854 (-35%)

Savings/.

15563

17863

19678,

20552

6539

25223
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SME Tool

European Data Protection Board

EDPB created the SME Tool with the aim of informing European
companies about data protection and providing them with
tools adapted to their needs. For this, a series of interactive
multiple-choice infographics were prototyped with Adobe XD.
Web pages containing article resources, FAQ and memos have
also been conceptualized.

User Interface

design (UI)

Infographics / flowcharts
Social media posts
Tables

lllustrations
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Alumni Europae

European School

Alumni Europae is the association of former students of the
European Schools. It regularly organizes events, seminars and
other activities, allowing the community to maintain links.
A multitude of visuals and materials have been created in the
colors of the European Union, including flyers distributed to
students, banners and posts for social media. The website has
also been reimagined to be consistent with the identity.

User Interface design
(u1) for the website

Layout

Social media posts
Banners
lllustrations
Goodies
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Our communty in numbers:

Keep in touch with and meet
like-minded people

Highlighted news

Discover our Alumni & Schola
Europaea merch
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Master in Social
Innovation
Design

2019 - 2021




Brainstorming concept
Graphic style

Interface concept
for the site

lllustrations

Menu concept
and visit card

Logo

{812

Garsons Uniek

Internship at Josworld design agency

Garsons Uniek is a nomadic collective of table servers with
disabilities. Their goal is to create meeting situations and
social connections between disabled people and restaurant
customers. A previous workshop had made it possible to identify
the values of the collective: keeping an accessible aspect was
important for the creation of their identity. This is made up of
characters in the shape of kitchen objects to represent the
authenticity of the service.

-_—

Garsons Uniek

The problem:

How to create a visual
identity that reflects the
authenticity of the service?

44

The solution: @

An original, inclusive and “color blind
friendly” visual identity

45



See U

Collaborative project with the temporary occupation See U
Brussels. It is a flyer created for the neighborhood to promote
See U activities. On the back of the flyer is a simplified and
illustrated See U map to allow visitors to find their way more

Q

46

Collaborative project
Design thinking
Graphic style

Layout

Flyer and map
lllustrations
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Bachelor in
Graphic design

2016 - 2019

This course offered me the opportunity to
acquire an in-depth understanding of the
theoretical and practical principles of visual
communication. Particular emphasis was
placed on the creation of relevant concepts
and the development of visual identities that
faithfully reflect the values and particularities
of each project.

49



50

CALENDRIER

2018/2019

Lyon Opera

Typographic exercise whose aim was to reinvent a visual
identity for the Lyon Opera (progrom, event posters, etc.).
The new identity seeks to give a modern and accessible
appearance. The play of lines and letters of different sizes
refer to the rhythm of the music.

Visual identity
Layout
Brochures
Posters
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CNSMD
de Lyon

DIMENSIONS

20.09 2018

-> CONCERT SANDRINE PIAU (54)

- CONCERT SHEHERAZADE (55)

-> HONNEUR AU CLAVECIN (56 / 57)

-> SOIREE DE GALA (58)

-> CHER PAYS DE NOTRE ENFANCE (59)
- HEURE EXQUISE (60)

-> CONCERT DE NOEL (61)

- CHARLOT JOUE EN CONCERT (62 / 63)
- RECITAL FELICITY LOTT (64)

- CONCERT DU NOUVEL AN (65)

-> CONCERT CHEUR DE FEMMES (56 / 67)
- AQUARELA DO BRASIL (68)

-> CONCERT BOLERO (69)

- DEUX TRIOS (70)

- RECITAL KRYSTIAN ZIMERMAN (71)

- LES PERCUSSIONS A L'HONNEUR (72)
- 5+8+9 (73)

~—

CONCERT

v
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E-mail: dominykaanciute@gmail.com
Mobile: +32 (0) 478 7129 57

Linkedin: Dominyka Anciute
Instagram: @dominyka.anciute


mailto:dominykaanciute%40gmail.com?subject=
https://www.linkedin.com/in/dominyka-anciute-94782921b/?isSelfProfile=false
https://www.instagram.com/dominyka.anciute/
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